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ABOUT US
Established in 1997, Smile Oral Health Matters 
is the most widely received magazine that 
reaches this increasingly vital group of 
clinicians who are involved with promoting 
good oral health.
 
It is distributed 8 times through-out the 
year to the HOME address of every GDC 
registered (5,500) Hygienist, Therapist and 
Oral Health Promoter, who are the very 
people that the public turn to for advice on 
how to ensure they maintain a good oral 
regime.

WHY SMILE ORAL HEALTH MATTERS?

ü Most widely read journal

ü The best response for advertisers

ü Reaches every GDC registered 
       Hygienist and Therapist 

Smile Oral Health Matters is distributed to the 
HOME address of every GDC registered (5,500) 
Hygienist, Therapist and Oral Health Promoter. 
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D Within Smile there is also verifiable CPD for all readers, which throughout 
the year provides all ten hours of training required for a DCP per year, 
making it an invaluable resource for dental care professionals.

THE PROFESSION IS ON BOARD
 
We have a prestigious panel of key opinion leaders who contribute to 
the magazine and who are always on hand to provide advice, product 
testing, articles and who are an excellent resource for manufacturers 
to utilise to broadcast their core brand messages.

Clinical associations in Oral Health we work closely with and can utilise: 
BSDHT, BADN, NOHPG, BDHF, BADT

THE PORTFOLIO 

In addition to the recognised market leader of 
dental information - The Probe - Purple Media’s 
dental portfolio has an unsurpassed range of 
products dedicated to the development of 
the dental sector as a whole, providing clinical, 
product & business information to professionals 
in every part of the dental industry. 

To find out more about our impressive portfolio 
of product and discover how we can help you 
maximise the return on your marketing invest-
ment please contact us on the details found at 
the end of the media pack 

Dentistry...we’ve got it covered

Our other dental publications include:

MARCH 2018

www.smile-ohm.co.uk

CLINICALLY PROVEN LONG-LASTINGPAIN RELIEF 1,2 FROM THE FIRST USE  *,2,3

FOR A LIFE WITHOUT LIMITATIONS
  Repairs sensitive areas of the tooth with Pro-Argin® technology4

  Great taste for better compliance  Recommended fluoride level for caries management5

www.colgateprofessional.co.uk   www.colgatetalks.com

References:  1.  Docimo R et al. J Clin Dent 2009; (Spec Iss A): 17-22.  2. Hamlin D et al. Am. J of Dent 2009; 22 (Spec Iss A): 16A-20A.  3. Nathoo S et al. J Clin Dent 2009; 20 (Spec Iss): 123-130. 

4. Petrou I et al. J Clin Dent 2009; 20 (Spec Iss): 23-31.  5. Recommended fluoride level (1350-1500ppm) for caries prevention in ‘Delivering better oral health. An evidence-based toolkit  

for prevention’. 3rd edition, Public Health England, June 2014.  * When toothpaste is applied directly to each affected tooth for one minute.

 HELP YOUR SENSITIVITY PATIENTS ENJOY LIFE
WITH COLGATE® SENSITIVE PRO-RELIEF™
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Do you want to know more? 
Arrange a Lunch & Learn
We will bring a delicious lunch for the whole 
team and a Waterpik® Water Flosser.

WHITENING

Contact       ukcustomerservices@waterpik.com
or      +44 (0) 333 12 35677

Accumulation 
of tea stains

4 weeks of 
Waterpik® Whitening

Before After

Actual Results

LUNCH LEARN TRY
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Precision Whitening
While You Floss
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The complete solution. Create a bespoke package to suit your needs

ADVERTISING

Smile offers premium advertising sites opposite 
its editorial content. If you are planning a new 
campaign, there are various opportunities 
Smile can offer to convey your message to the 
people that matter. Options include:

• Page Advertising 
• Polybag Sponsorship 
• False Front Covers 
• Gatefolds
• Tip-on/Cover mounts 
• Advertorials
• Post-it notes

INSERTS

We are able to target specific parts of the 
circulation, maximising your ROI. We have 
run everything from single page fliers to 16 
page supplements to product cover mounts.

CLASSIFIED

Advertise recruitment, courses, all dental 
products and services including instruments, 
chairs and clothing. The classified section is 
available for promotion of new products and 
initiatives.

AWARDS SPONSORSHIP

The Dental Awards recognise excellence 
within the dental industry - regarded as 
the ‘Oscars’ of dentistry, they acknowledge 
achievements in all sectors of the industry. 
Becoming a sponsor of the highly respected 
and influential Dental Awards is a guaranteed 
way to be seen as one of the major players in 
the dental industry. Gain maximum exposure 
to the people that matter - your customers.

SPONSORSHIPS

Smile offers many opportunities to sponsor 
articles and columns. These can be linked 
to your marketing campaign and are a cost 
effective way of raising your company profile 
with regular coverage in every issue.

• Feature sponsorship - includes ad page,     
  comment and logos
• Column/page sponsorship - professions  
  page (BSDHT, BADT)
• Bespoke editorial initiatives

BESPOKE CONTRACT 
PUBLISHING 

Smile publishes numerous supplements to 
help achieve particular client objectives. Our 
supplements are written in conjunction with 
a designated supplier offering detailed advice 
on a specific aspect of the dental trade.

PROMOTIONAL OPPORTUNITIES

Power Toothbrushes

Philips.co.uk/dentalprofessional

Powerfully effective, 

yet remarkably gentle
Experience the Sonicare difference. Our 

patented technology generates high-

amplitude and high-frequency bristle 

motion, creating dynamic cleaning 

action that drives fluid forces deep into 

interproximal spaces and along the gum line. 

The result is a superior clean 

that you can see and your 

patients can feel.

Philips Sonicare Power Toothbrushes
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Introductory offer ends  31st August 2017

Impressions seen in High DefinitionDoric High Definition Wash is a  completely new material.
Its unique flow properties, shown in  
the charts oppoosite, will give you  
better defined margins on your crown  
and bridge impressions.

To prove it for  yourself, take advantage  of our Half Price Introductory  Offer*. Call us on Freephone  0800 97 000 79  quoting PB7

Freephone 0800 97 000 79

improving dentistry together

10 Pa·s  represents placing the wash around preparation.  

Of all materials tested, Doric High Definition Wash had the 
highest viscosity and so the greatest control. 

1000 Pa·s  represents seating the impression. Of all materials  

tested, Doric High Definition Wash had the lowest viscosity  and so the best flow. 
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When placed, Doric High Definition Washis the most viscous.
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Viscosity of Washes at 1000 Pa shear stress

When the tray is seated, Doric High Definition Wash is the least viscous.
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Doric DefinitionAddition Cured Silicones 

*Introductory offer limited to one offer
per practice. Offer ends July 27th 2018.  
Prices include delivery but exclude VAT.
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TreatmentsAnaestheticsDiagnosis PolishingScalingSet up

Dentsply Sirona Preventive offers a full range of solutions & support throughout the entire preventive procedure.

1 Croft L. Int J Periodontics Restorative Dent. 2003. 2 Compared to other Cavitron models.
© 2017 Dentsply Sirona Preventive  COM27-0617-1

Learn more at dentsplysirona.com/preventive/scaling

Cavitron Touch®

Ultrasonic Scaling System
Cavitron®  
Ultrasonic Inserts

patient comfort 
during scaling.

Preventive is ...

Patients experience less pressure and greater comfort during ultrasonic scaling procedures compared to hand scaling.1 
And for ultrasonic scaling, the Cavitron family of ultrasonic scaling systems and inserts offers solutions to ensure the best 
and most comfortable patient experience possible.

Our most effi cient system ever. 
Runs so effi ciently that it produces 
less heat, requiring less water for 
better patient comfort.2

Selecting the proper insert 
can help improve patient 
comfort and effi ciency of 
your practice.

For heavy calculus
Powerline®

Thinsert®

For biofi lm and light calculus

Slimline®

For moderate calculus

vitron®

Ad pagesR.indd   12 27/06/2018   15:30:22



Artwork Specifications
Please follow the guidelines below 
when supplying your artwork.

Accepted Files & Format

We accept the following file formats:
•	 PDF
•	 JPEG
•	 TIFF
•	 EPS

All artwork must be saved as 300dpi 
resolution and at least 100% of the 
final print size. Please ensure all 
text is converted to outlines prior to 
saving. All files must be CMYK – no 
RGB or Pantone spot colours will be 
accepted. 

Providing your artwork

We will accept your artwork by any 
of the following delivery methods:
•	 Email: Please email you files 

(under 5MB) to  
sophia.kerby@purplems.com

•	 Web File Transfer: WeTransfer, 
Dropbox & Mailbigfile

•	 On CD or DVD: Please post to:
Sophia Kerby
Purple Media Solutions Ltd
The Old School House
St Stephen’s Street
Tonbridge
Kent TN9 2AD

Artwork Sizes

Advertisement sizes are illustrated 
below. Please ensure your artwork 
is the exact dimensions to avoid 
errors when your advert is printed. 
Files provided in the wrong size 
may be resized at our discretion.

Bleed

Please make sure all important 
information in your advertisement 
is at least 10mm from the trim 
edge. Full page and DPS spreads 
should have a 3mm bleed.

Quarter Page
Normal: 151mm x 112mm

Horizontal: 75mm x 230mm
Vertical: 310mm x 55mm 

Full Page
Trim: 334mm x 245mm 

Bleed: 340mm x 251mm

S
P

E
C

S
R

A
TE

S Half Page 
Trim: 154mm x 218mm

Half Page Vertical
Trim: 290mm x 106mm

Front Cover Package P.O.A

Inside front Cover £1,935

Inside Back Cover £1,935

Outside Back Cover £1,935 

Full Page £1,735

Half Page £   987  

Quarter Page £   518 

Inserts Full circulation & regional breakdowns
 available. P.O.A & example being supplied
 Volume discounts available on request. 

Junior Page
Trim: 240mm x 170mm

No bleed required 
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JAN/FEB 
Copy deadline: 18.01.19

MARCH 
Copy deadline: 26.03.19

APRIL
Copy deadline: 29.03.19

MAY/JUNE
Copy deadline: 21.05.19

JULY/AUGUST
Copy deadline: 16.07.19

SEPTEMBER
Copy deadline: 26.08.19

OCTOBER
Copy deadline: 30.09.19

NOV/DEC
Copy deadline: 11.11.19

JAN/FEB 2020
Copy deadline: 13.01.20

CONTACT
Advertising

Production

EDITOR
Can Faik
T: +44 (0)1732 371 578
E: can.faik@purplems.com

PRODUCTION & DESIGN MANAGER
Sophia Kerby
T: +44 (0)1732 371 584
E: sophia.kerby@purplems.com

Editorial 

ORAL HEALTH
MATTERS

Smile

DIRECTOR
Ed Hunt
T: +44 (0)1732 371 577
E: ed.hunt@purplems.com

COMMERCIAl DIRECTOR, DENTAl 
PORTFOlIO
Michelle Donald
T: 07961026682
E: michelle.donald@purplems.com
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CLINICALLY PROVEN LONG-LASTINGPAIN RELIEF 1,2 FROM THE FIRST USE  *,2,3

FOR A LIFE WITHOUT LIMITATIONS
  Repairs sensitive areas of the tooth with Pro-Argin® technology4

  Great taste for better compliance  Recommended fluoride level for caries management5
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